KAHPERD 2008-2012 APPLIED STRATEGIC PLAN
	#
	Action Item
	Lead Responsibility
	Timeline
	Resources
	Evaluation
	Future Sustenance

	C.  Marketing

	1.
	Review Existing KAHPERD promotional materials and develop a marketing plan for specific populations such as members, non members, politicians, corporate sponsors and parents


	Marketing Committee and Executive Council 
	Sept. 2008-2012
	Committee Members, Advocacy committee
	Meet, review and report the targeted group plan to Council during Spring and Fall Council Meetings
	Annual Review of plan by ASP and Structure and Function Committee


	2.
	Consider the appointment of KAHPERD public relations position for purpose of communicating member accomplishments and recognition of quality programs
	Executive Council
	Sept. 2008 – 2012
	Council members, media outlets (journal, web, hometown)

	 Any special recognition or accomplishment being publicized in a least one place
	Awards, model school and grant committees report news

	3.
completed
Fall 2009
	Purchase of New Booths including signage and stands and use of booth at a variety of conferences.
	Executive Council and Advocacy
	2009 - 2012
	Marketing committee research
	Approved and reported to council at Fall Council Meeting
	Yearly evaluation usage of booth, and set up 

	4.
completed
Fall 2009
	“Mascot” or logo for recognition of KAHPERD for KAHPERD use at KAHPERD sponsored events as well as other conferences, etc
	Marketing committee
and Executive Council
	2009-2012
	Any entity that supports a Healthy Active Lifestyle
	Report to Council each Spring and Fall Council Meeting
	Continue to target at least one outside resource a year

	
5.
completed
Fall 2009


	
Collaborated  with GTM (It’s Greek to Me) to come up with a variety of selected items that will be sold with a KAHPERD logo  to promote the recognition of KAHPERD to public  
	

Ad Hoc Marketing Committee and Structure and Function

	

2009-2012

	
Catalogue on GMT and (Joan Schuler
	
Report to the Council at Spring and Fall Meetings on success of sales and inventory

	

Continuous advertisement and accessibility




